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M.Com. (Previous) Business Administraiton

Examination, 2016
MARKETING MANAGEMENT
Time Allowed : Three Hoﬁrs

©. Maximum 'Marks : 100

PART-A (@UE-31) Marks : 20

Answer all questions (50 words each).

All questions carry equal marks. “
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PART-_-B ('@"Tg—a) _ Marks @ 50

Answer five questi.ons (ZEO-WOYdS each), selecting one -
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PART.-C {ETz-gm } Marks : 30
Answer aly two guestions (300 words eac).
1

All questiong carry equal marks.

FE B oy o NG wei wos I 300 v g

L (i) What is ‘Meta Marketing’
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i Define Marketing Organisation.

o0 S = ghafie gl

(i’ii) W}“;_a_t do you mean by Market environment 7
SN THET H ay Ay U

(iv} What is Market Segmentation ?

S Fawferaor g 3y

(v) Why Sales for ecasting is 1mp0 tant ?

T e TR = g

(vi) What is Product Planning ? .
e 2
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(vii) What is the Pricing objective ?
- e . . _i.
HiFd Tl HT dEFH T
(viii) What is Direct channel ?
B
T HeTH R §Y

(ix) What iz Consumer behaviour 7

i
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(x) What is Marketing Information System ?

foour e @3 w87
PART-B
(Gre-9)
UNIT-I
(3eTE-1)

Describe the importance and relevance of Marketing

[}

in India.
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3. What is Product wise and Customer wise Marketing

Organisation ? What are their strength 7 Explain.
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UNIT-II

(gehT-11)

4. Discuss the Organisational environment and Macro-

environment.

HTScH® iRVl TEH 985 TEE W el iy

5. What are the ways to-Segment a Market ? What are

the requirements for effective segmentation ?

IER ] favE w9 % T TE 87 qyEie
faufemen & fou =791 oTavas €7

- UNIT-IIT

(gHTE-111 )

6. Explain the techniques of Sales forecasting.

faa qaigae & ARl w1 A it

7. What are the features of Product ? Explain Product
Life eycle.
IR H TE T o) SR SO WH S
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UNIT-IV

( W—IV )

8. What are the factors which influence the Pricing

decisions ? Enumerate.

ﬁw%mgwﬁaﬁaﬁmwﬁﬁs?
faa=m Fifem

9. What are the different Channels of Distribution ?

How to select them ?

foeor = fafow Wemm =01 €7 v g9 e 3R
o S w2

UNIT-V
(TH1E-V )

10. Explain the determinants and importance of Consumer

behaviour.

UK SR & fuiE e we wew w0 s
Hife|
11. What is the scope and importance of Marketing

Research ? Explain.
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PART-C
(@uUE-)

12. “Research Studies show that Marketing concept has
been useful, but its implementation has not been
without Operational pfon}ems Do vou agree 7

Identify and discuss the problem

Yehy syemge, fAUTE SEYIEN w IWERN SO E,
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13. As a Consultant suggest a suitakle Market
segmentation strategy for the manufacture of
{a) Bicycle and (b) Cosmetics.

T TOESR & FU F (2) TEIRF 3R (b) HEEE

~

o i i ! e { o v . -
] MiHG ®E ® TaE 39gE 9N =T T T

e g Al

14. What is the concept of Product ? Explain the Product

Planning Process.
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15. What do yeu understand by Pricing 7 Describe the
rocedure for determining Prices.

N
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18. What do you know about Marketing Research ? Why

is it required ? What zre the different methods for
Marketing Research ? Explain,
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